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Position: Creative Designer

Gender: No preference
Department: Marketing
New/Replacement: New
Travel: 0-5%
Full-time/Part-time: Full-time

Role Overview (Department Summary):

The Creative Designer shapes and safeguards the visual identity of RB Omiya
Ardija/RB Omiya Ardija WOMEN across all platforms, ensuring consistent, high-
quality creative output that supports the club’s sporting, commercial, and
community objectives.

The role works closely with Marketing, Communications, Digital Media, and
Football Operations to deliver compelling content, campaigns, and matchday
experiences that elevate the club’s brand within Japan and internationally.

The Creative Designer will contribute to strategic projects including fan
engagement initiatives, sponsorship activations, digital growth, and
merchandising design.

Key Responsibilities:

o Be part of the Marketing team, focusing on creative direction and
production.

o Specifically, work in collaboration with the Global Creative Team to
contribute to the establishment of the club’s brand leadership and visual
identity through the direction and production of creative assets such as
content and merchandising.

Required Experience, Knowledge, and Skills:



Advanced knowledge of Photoshop, InDesign, and lllustrator.

Knowledge of After Effects is a plus.

Strong visual storytelling, typography, and layout skills.

A collaborative attitude, flexibility to accept feedback, and a willingness to
learn.

Ability to manage multiple projects simultaneously and meet deadlines in a
fast-paced environment.

A strong portfolio that includes sports-related projects.

Excellent communication skills, with the ability to work independently while
collaborating as part of a team to achieve goals.

High empathy, enabling effective coordination and collaboration with
stakeholders.

A university degree or relevant professional qualification is preferred.
Native-level Japanese proficiency and business-level English skills.



